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Abstract

The purposes of this study were to measure sponsor brand awareness and to examine factors
affecting sponsor brand awareness. The survey was conducted at the games of GAMBA Osaka, a
team of J-league (Japanese Professional Football League) , on November 11 and 23, 2000.
Spectators were given a questionnaire at the out side of the stadium after the games. Three hundred
seventy-five respondents were asked questions about sponsor brand awareness, favorite team,
attendance frequencies, team loyalty, and so forth. Brand awareness was measured by “top-of-
mind-awareness”  (TOMA) for brands in the audio category by an open-ended question:
“When you think of audio products, what brand comes to your mind first ?”  The Brand Mind
Share (TOMA level) of Panasonic, which is the top sponsor of GAMBA Osaka, within audio
brand category was compared with the Brand Mind Share of other competitive brands. In order to
examine factors affecting the Brand Mind Share of Panasonic, comparison analyses were carried out
among segments divided by favorite team (GAMBA fans, the other team's fan and non fan who
have no favorite team) , by past attendance frequency, and by the level of team loyalty.

The results indicated that Panasonic has an advantage against competitors within audio category
in terms of brand awareness by attendance of GAMBA Osaka. The comparison of the Brand Mind
Share for brands in the audio category showed that 46.4% of respondents answered Panasonic,
38.4% answered Sony and 14.9% answered other brands. The findings of the present research
showed that Panasonic outranked Sony in the Brand Mind Share, even though Sony has more
advantage than Panasonic in general market in Japan. Comparison analyses of the Brand Mind
Share suggested that favorite team and team loyalty affects brand awareness. GAMBA fans are
more likely to mention Panasonic than the other team's fans and non fans. Fans with high team
loyalty are likely to mention Panasonic than fans with low team loyalty.

A Study on Sport Sponsorship Effectiveness: Measuring Brand Awareness and
Examining Factors Affecting Brand Awareness of a Professional Sport Team Sponsor
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